




1. What information should be included on an EPFS? Is there some information currently included 

that could be omitted, or provided in another way?  

2. How should the information on an EPFS be set out to most effectively highlight price and key 

contract details? How should information be prioritised? We welcome examples from other 

sectors/jurisdictions, as well as self-generated mock-up samples, to illustrate stakeholders’ views.  

3. Is the language currently used to describe offers easy to understand? If not, how could it be 

improved? Are there other ways (graphics, images) to present information that would be more 

effective?  

4. Would customers benefit from the inclusion of other information that does not currently appear on 

EPFS, such as information about available concessions, the expiry of benefit periods and/or 

impending price changes? How should this be presented? 

Purpose of an EPFS  



Content of EPFS 

5. Is a comparison rate or reference price an effective way to facilitate meaningful comparison of 

different energy offers?  

6. What are the potential benefits and risks of each?  

7. When and where should a comparison rate/reference price be displayed? For example, on EPFS, 

retailer websites, media materials?  

8. Is there utility in enabling ‘customisation’ of such a tool (ie allowing for customers to identify 

additional factors such as appliances or pools and have these reflected in the figure)?  



9. What other risks or considerations should we be aware of? We would welcome examples and/or 

case studies of effective comparison rates from other sectors or jurisdictions, as well as self-

generated mock-up samples, to illustrate stakeholders’ suggestions. 

10. Which customers might benefit most from these options? Is there evidence or experiences from 

other sectors or jurisdictions about the likely success of the options we should consider?  

11. Are there options other than QR codes and OCR technology that may achieve the same objective?  

12. What are the risks and benefits of pursuing a QR code or OCR technology? What are current 

levels of customer engagement with QR codes in other sectors?  

13. What other emerging technologies or issues – such as customer access to smart meter data –

might impact the effectiveness of these tools? 



14. How can customers who can’t, or don’t, engage online best be provided with information about 

their options?  

15. What information or messaging might be included on bills or fact sheets to increase the likelihood 

of switching? We would welcome examples that have been effective in other sectors or 

jurisdictions.  

16. How important is it that government energy comparator websites have a phone service to assist 

customers?  

17. How might family members/other trusted sources be engaged?  

18. Are there specific or additional strategies required for specific customer groups, for example those 

from CALD communities? 




