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Presenter
Presentation Notes
Consumer survey 400 participants questioned over a 10 min period – telephone questionnaire

Purpose to understand what consumer know about: 
Transend and electricity supply chain
How consumers perceive the reliability of the service in their area and what they think about the price of electricity
how they rate the importance of reliability, safety, price and energy saving
Start collecting data on consumer thoughts about the price/reliability trade off
Survey also used to recruited participants for consumer forums in February. 100 participants have registered an interest in attending forums.

Our first step in analysing consumer interests and we will seek to understand and test the results in the consumer forums 

Any questions or you would like to know more please contact Kirstan Wilding


Have you heard of the following companies?
(n=400)

M Yes m No

Aurora Energy

Hydro
Tasmania

Basslink

Transend

Tamar Valley
Power Station

ERM Power
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Presenter
Presentation Notes
A good proportion of consumers have heard of the name Transend.
Hydro and Aurora are very well known

Transend more recognised by: residents 35+; males; those living in southern Tas; and residents of Hobart/Launceston metro. Ditto on all counts for Basslink.


Can you tell us what each of the following companies mainly do?

(n=Various)
B Generation B Distribution ¥ Transmission B Networks B Other/Don't know
Aurora Energy (n=399) N34 8% 10% 12%
Hydro Tasmania (n=383) _ 66% 6% 22%
Basslink (n=268) 3% 6% 39% 9% 42%
Transend (n=260) 4% 7% 20% 30% 39%
TVPS (n=180) _ 65% 30%
ERM Power (n=16) m 37% 2% 7% 35%
0% 25% 40% 65% 85% 105%
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Presenter
Presentation Notes
Indicates consumers only 50% of consumers know we have something to do with networks and there is little knowledge that we are a tranmsission business.

For Hydro Tas, males and those living in Hobart/ Launceston were more likely to claim it was a generator. 
For Transend, males, those living in southern Tas and those with a higher education were more likely to suggest it was a transmission company. 
For Basslink, males and those with higher education were more likely to say it was a transmission company.  
Be wary of ERM Power data, as it based on a sample size of only 16.



Can you explain the steps in the supply chain that delivers electricity

to your home or business?
(n=400)

No idea

51%
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Presenter
Presentation Notes
Indicates a significant proportion of people have no or little knowledge of the steps in the electricity supply chain

Older residents and males were more likely to more provide a good explanation. But generally understanding was very poor.


Are you aware that in 2014, Transend will merge with the

distribution part of Aurora to become TasNetworks?
(n=400)
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Presenter
Presentation Notes
Indicates lack of awareness generally of the energy reforms

Slightly less than 1/3 of respondents claimed to be aware of the merger. Those most likely to be aware included residents 56+, males, those living in Hobart/Launceston metro, and (logically) those who had previously heard of Transend



How would you describe the electricity in your area?
(n=400)

50%

40%

30%

20%

10%

0%

Very reliable Reliable Acceptable Occasional Very unreliable
blackouts
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Presenter
Presentation Notes
Good results 77% of consumers perceive service is reliable in their area.

Southern Tas residents and those living in Hobart/Launceston metro were more likely to describe their service as very reliable.
Very reliable - 53% in south and 36% in north
Occasional blackouts – 8% in south and 28% in north
Very reliable – Hobart/Launceston 56% and other 38%
Occasional blackouts – Hobart/Launceston 6% and other 27%


When you think about the overall level of service you receive from
electricity suppliers, how do you feel about the price you pay for

electricity?
(n=400)

Good value
considering the
benefits electricity
provides

Expensive 6%

63%

Average, we would
/ love to pay less but
the price is about

right
31%

W

A
N Lo

TRANSEND


Presenter
Presentation Notes
Almost 2/3 of those surveyed felt electricity was expensive. Those aged 36-55 were the most likely to feel this way - otherwise results were consistent across different groupings.

Additional information – source ABS and AER Retail performance report 2012-2013
26% of tas population receives government pension and allowances
65% live in inner regional areas
33% outer regional
Estimate annual electricity bill is $2610 of that bill represented as a share of low income household disposable income – 9.5% is spent on electricity (no concession) and 7.8% is spent on electricity (with concession)
Higher than other states because gas connections are very limited. If you add SA results of electricity and gas – it is similar to Tas.�



Please rate your order of importance from the following electricity

factors

(n=353)
B Most important = 2nd most important m 3rd most important m Least important

Reliability 30% 16% 11%
Safety
Price

Saving energy
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Presenter
Presentation Notes
Represents that a reliable service is most important to consumers and price of electricity service is second

Reliability was relatively more important to those aged 56+
Those placing a higher priority on safety included respondents 18-35, women, those from southern Tas, and those living outside the Hobart/Launceston metro area.  
Pricing was relatively more important to males and those living in northern Tas. 
And saving energy was a higher priority for respondents aged 56+.


Can you remember when was the last time you had

a power blackout at your home or business?
(n=400)

50%

40%

30%

20%

10%

0%

Within the past Within the Within the Can't remember
month past year past 1-2 years
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Presenter
Presentation Notes
These results were consistent with those living in northern Tasmania and those living outside the Hobart / Launceston metro areas were more likely to have experienced recent blackouts.
Within the past month – north 44% and south 14%
Within the past month - Hobart/Launceston 15% and other 38%

85% of consumers have experienced an outage in the last 2 years. 


If you had a choice, which of the following

would you most likely do?
(n=400)

Pay less and accept
a less reliable
Pay about the service with more

same amount for ; blackouts

the same standard 8%

of service
80%

Pay more for a
more reliable
electricity
12%
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Presenter
Presentation Notes
Price/reliability trade off

Supports our revenue proposal
Interesting results in light of 85% of consumers experiencing an outage in the last 2 years and reliability was considered most important to consumers.


How important to you is it that your electricity

comes from a renewable energy source?
(n=400)

60%

Mean =3.36
NPR =72%

50%

40%

30%

20%

10%

0%

Not at all important Not very important Quite important Very important
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Presenter
Presentation Notes
Next few slides are seeking consumer feedback on the importance of renewable energy to them and their thoughts around solar installation on their homes.


Do you have solar panels installed at your home?
(n=400)
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Why did you decide to install solar panels?
(n=89, multiple answers allowed)

90%

80%
70%
60%
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Presenter
Presentation Notes
Significant data to demonstrate saving money was the number one reason to install solar. 


If you were thinking of installing solar panels,

what things would you take into account?
(n=310, multiple answers allowed)

Price (panels and/or installation)
Payback period 49%
Quality/Reliability/Durability 19%
No perceived benefit 9%
Not relevant (renting etc.) A
Climate/Weather/Positioning 2

Environmental benefits 2%

Happy with our current supplier 1%

Electricity has become too expensive 1%

Other W2%
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Presenter
Presentation Notes
Good data to understand incentives on future investors, we are spending more time doing forward planning on the impact of solar on our network.


